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Let the JQ Publishing Group help you create a custom publication with the same high 
quality and sophistication as JQ International Magazine. Our established Limited Edition 
custom lifestyle magazines build brand loyalty, educate your customers and maximize your 
jewelry sales for virtually little to no cost via co-op advertising dollars. Plus, Limited Edition 
publications are regionally exclusive for participating retailers. No other jeweler in your area 
will have them! Participating retailers also have the option to produce a spring release, 
holiday release, or both, mailed to a retailer-supplied database of repeat customers. 

Within this media kit, you'll find all of the information you need to become one of our 
Limited Edition marketing partners.  

CUSTOMIZATION

Each Limited Edition is customized to brand your store image. Advertising and editorial 
feature only those vendors carried by your store(s). Product and model photography are 
selected from JQ Publishing Group’s archive of photos taken expressly for the magazine 
or from any previous issues of Limited Edition or JQ International Magazine. You will work 
directly with our staff to approve all images and copy before printing. To view previous 
Limited Edition sample pages, visit JQIntl.com, and click on the "JQ Custom Publishing" 
link in the left-hand column.

PRICING

Since Limited Edition is a custom project which depends on the individual retailer's needs, JQ 
Custom Publishing will provide a quote to interested retailers based on their specific 
requirements on the number of pages, total quantity and photography requirements. 

Limited Edition 2007 samples.

"The JQ custom catalogs have been a tremendous marketing tool for our business over 
the last four years. The opportunity to create a publication completely catered to reflect 
our business has set us apart from other retailers. We not only use our Limited Edition 
publications for the holidays, but throughout the year for promotional events. We can 
always count on customers coming into our store with the catalogs and asking to buy 
jewelry they saw in them. The JQ team is not only creative but professional and easy to 
work with and the publication is top quality. I can’t imagine our business without JQ!”

Shawna Droese, owner, 
Steiners Jewelry

"Our Limited Edition holiday lifestyle magazine provided an exciting way to announce 
our new luxury product lines. This was our first custom lifestyle magazine; the design, 
photography and print quality far exceeded what we expected. We received many 
favorable comments about the publication and are continuing to use some remaining 
copies in our stores after the holiday season."

Sophie Shor, owner,
Roman Jewelers 

LimitedEdition
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ADVERTISING     

Limited Edition by the JQ Publishing Group offers brand advertising as a means for 
you to obtain co-op reimbursement from your vendors. Most jewelers charge their 
vendors $2,500 for a full-page advertisement. Some of our retail partners have 
established special charges for premium positioning in the magazine.

The JQ Publishing Group will facilitate in marshaling these co-op dollars, but it will be 
necessary for a member of your organization to obtain final commitments for vendor 
participation. We can then work together to target participants and collect creative 
materials.

EDITORIAL

Editorial is the key to selling your jewelry and maintaining your credibility. Our editorial 
team creates the feature stories included in each Limited Edition. Participating retailers 
are encouraged to supply supplemental editorial such as store events, local charity 
work and other community-oriented topics. Please note: Editorial is not guaranteed, 
nor subject to approval by vendors. 

ADDITIONAL OPTIONS

Because Limited Edition is a custom publication, we can fulfill most all of your 
marketing desires.  Some jewelers have included a special cover, perforated price list 
or Wish Card in their magazines. Just ask—specialty quotes are given upon request.

 
To learn more about the JQ Limited Edition custom publishing program or to view 
additional samples, visit JQIntl.com. To set up a trade show meeting or an in-store 
appointment, please contact Debbie Rittenberg, publisher, Custom Editions,  
JQ International Magazine, at 215.860.0306 or drittenberg@m2media360.com.

 
The JQ Publishing Group reserves the right to decline services at our discretion. This 
document is strictly informational.

Sample Limited Edition 2007 Interior Spreads.
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haute joaillerie

Greener Pastures — Not since the
Carter era have Americans become
so environmentally focused. From the
time you wake under organic cotton
sheets until the time you drive back
home in a Toyota Prius, you can suc-
cessfully be part of the green movement.
This trend has infiltrated the fashion and
accessories world with earth-friendly
material choices and colors. And the
green color palette is a natural.Designers
at Pantone, Inc., the world-renowned
experts on color, have forecasted Shale
Green, which takes green in the shade 
of a murky, blue-gray direction, and

foliage-inspired Green Moss as two of
the season’s “it” colors. These organic
hues compliment most any skin tone
and mix well with other colors found in
nature.

Gemstones such as green sapphire,
tourmaline, green amethyst, chalcedony,
peridot, tsavorite and prehnite are
fitting examples of natural greens
more often being used in jewelry
settings. Many of these gems pair
well with yellow gold and are fre-
quently sporting cabochon cuts for
greater impact.

Natural Forces
Embrace the season 

with jewels that have 
organic and elemental 

influences
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JQ Publishing Group • 760 Market Street, Suite 432 • San Francisco, CA 94102
TEL: 415. 839.5060 • FAX: 415.398.3511 • www.JQIntl.com

Digital Files: Limited Edition by the JQ Publishing Group will only accept high-resolution PDF files. Native 
application files will not be accepted. Files must be distilled using Acrobat Distiller and must adhere to the  
specifications below. 

	 •  All high-resolution images and fonts must be included when the PostScript file is saved

	 • Only use PostScript Type 1 Fonts. No TrueType fonts or Font Substitutions are allowed

	 • Images must be SWOP (CMYK or Grayscale) TIFF or EPS wbetween 300-400 dpi

	 • Total area density should not exceed SWOP 300% TAC

	 • No RGB or JPEG images. Do not nest EPS file into other EPS files, do not embed ICC profiles

	 • Right Reading, Portrait Mode, 100% Size, No Rotations

	 • Media: Compact Disks (CD) sent to address below, or contact the Ad Production Dept. at 

	     rwalton@m2media360.com or 415.839.5060 for FTP instructions. 

 

Safety: The safety margin for live material should be 5/8" (includes bleed) in from edge. All type should be 
within this margin. All traps set at .144. Convert all colors to CMYK. We print spot colors for special projects 
only. Any material submitted with spot colors will be converted to CMYK when printed and colors may shift. 
JQ International Magazine cannot be responsible for trimmed live matter if safety margin is not adhered to. 

Proofs: All ads must be accompanied by a color proof. The JQ Publishing Group will accept color proofs such 
as a HP5000, a Kodak color proof, or a Cromalin® matchprint. The JQ Publishing Group cannot be responsible 
for color of ad if proof is not provided. There is up to a 10% color variance with standard printing.

Graphic Services: Available at $95 per hour, plus material requirements. Call for a special quote.

 

	AD SIZE:	 Bleed	T rim Size	
Full Page	
10.875" deep	 8.5" wide x 11.125" deep	 8.25" wide x 10.875" deep
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The world of watches is a fasci-
nating one, and Hamra Jewelers
provides our customers with
the best of the best. Our selec-
tions for men and women fea-
ture Swiss made timepieces
ranging from the “basics” in
stainless steel with time and
date to opulent platinum and
gold diamond studded styles to
those known worldwide for
their “grand complications”–
chimes, tourbillons, split-sec-
ond chronographs or perpetual
calendars.When you share your
needs or desires (or both!) with
our sales associates they will
direct you to the models with-
in our extensive collection that
meet those requirements.

Popular today are large dials,
whether on a strap or bracelet.
Rose gold,which in the past was a
stylish choice of metal, is back
today as an accent to stainless steel
and white gold pieces,and as a total
look by itself.Guilloche dials,beau-
tifully engraved designs in metal
and mother of pearl, are elegant
alone or paired with diamond
bezels. Whether our customer is a
long-time collector or someone
just look-ing for a stylish, everyday
timepiece we welcome the oppor-
tunity to present Hamra Jewelers’
prestigious names recognized
throughout the world: Patek
Philippe, Rolex, Breitling, Tag
Heuer, David Yurman and
Michele.

Hamra Jewelers is the destination
of choice when time is of the
essence!

W A T C H  F O C U S

ROLEX

ROLEX
ROLEX

TAG HEUER

Bentley Motorst

BREITLING

BREITLING
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paved paradise

With each passing decade, the best bridal
jewelry designs build on each other, and
borrow from each other. This decade is no
exception and it’s borrowing a lot.Vintage
styling—from Victorian to Edwardian to
Art Deco—with elaborate filigree
work, micro-pavé settings and
cushion-cut diamonds, is finding
its way into more and more
engagement rings and wedding
bands. At the same time bolder
and more masculine designs resem-
bling those of the ’80s are popping up in
ring boxes from coast to coast. This
dichotomy in bridal jewelry provides an
enormous range of choices for brides and
grooms.

From vintage to mod and everything in
between, here are the latest engagement
ring trends, many inspired by celebrity
nuptials.

Colored Gemstones: Yellow diamonds,
pink sapphires and green tsavorites
are just some of the latest gemstones
to add color and individuality to
contemporary brides’ engagement
rings.Traditional past, present and

future three-stone diamond rings get
an entirely new look with a yellow or blue
sapphire holding the “present” position.
The latest celebrity to flaunt color is
super model/actress Rebecca Romijn,
who was presented with a 6-carat 

E N G A G I N G  T I M E S
Tinsle town influences bridal trends.

Sample Limited Edition 2007 spreads.




